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S&P Global Flash Germany PMI®
Activity continues to rise in May amid strong services rebound, but signs
of uncertainty, price pressures and supply issues impacting demand
Key findings:
Flash Germany PMI Composite Output Index (1) at
54.6 (Apr: 54.3). 2-month high.

S&P Global Flash Germany PMI Composite Output Index

Flash Germany Services PMI Activity Index (2) at
56.3 (Apr: 57.6). 2-month low.
Flash Germany Manuf acturing Output Index (4) at
51.0 (Apr: 47.7). 2-month high.
Flash Germany Manuf acturing PMI(3) at 54.7 (Apr:
54.6). 2-month high.
Data were collected 12-20 May

Latest ‘flash’ PMI® data from S&P Global pointed to
continued growth in business activity across the German
economy in May, led by a strong post-lockdown re co very
across the country’s service sector. However, there were
signs of demand starting to come under pressure from
market uncertainty, rising prices and supply issues, with
manufacturers reporting the steepest drop in new orders
for almost two years. Inflationary pressures remained
elevated, although rates of both input cost and output price
inflation ticked down slightly from April’s record highs.
The headline S&P Global Flash Germany PMI
Composite Output Index came in at 54.6 in May, marking
a slight improvement from April’s 54.3. The latest re a d i ng
was above the 50.0 threshold that separates growth f ro m
contraction for the fifth consecutive month amid a
sustained strong rebound in service sector business
activity (index at 56.3). Manufacturing output also
increased, albeit only slightly (index at 51.0), following a
decline at the start of the second quarter.
Although overall inflows of new business continued to rise
in May, growth slowed to the weakest in the current fivemonth sequence and was confined to the service sector.
Manufacturing new orders fell for the second month
running and at the quickest rate since June 2020, with
surveyed businesses indicating that uncertainty among
clients, strong price pressures, supply disruption and
COVID-related lockdowns in China had each wei gh ed o n
demand for goods. Manufacturers faced a particularly
steep decline in new export orders, which contrasted with
a slight uptick in new business received from abroad
across the service sector.

work on outstanding business (i.e. orders received but n o t
yet completed). However, owing to the slowdown in inflows
of new orders, the amount of work-in-hand at factories
showed the slowest rise since July 2020. It was a differe nt
picture for the service sector, where a combination of
recovering demand and supply-side constraints led to a
sharp and accelerated rise in outstanding business that
was the quickest since February 2011.
German businesses generally remained in hiring m od e i n
May as they looked to address some of their capacity
constraints, with data indicating a seventeenth straight
monthly rise in private sector employment. Moreover, th e
rate of job creation accelerated to the fastest since Augu st
last year, with quicker increases in staffing numbers se e n
across both monitored sectors.
Turning to prices, May’s flash data pointed to the
continuation of historically sharp inflationary pressures
across the German economy, with businesses once agai n
hiking their charges for goods and services as they looke d
to offset the higher cost of energy, fuel, raw material s a n d
personnel. The overall rates of increase in both input costs
and output prices eased slightly from April’s record h i g hs,
although they were still faster than at any other time i n th e
series history.
A softening of the rate of manufacturing input price inflation
in May – down to a three-month low – coincided with signs
of a slight easing of supply chain delays, albeit with the
incidence of longer lead times on inputs remaining
historically elevated. Goods producers reported another

Manufacturing output levels were supported in May by
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strong (and slightly accelerated) rise in inventories of ra w
materials and components, reflecting a combination of
efforts by some to build up safety stocks and difficulties
completing orders due to missing parts.
Business confidence towards the year-ahead outlook fo r
activity remained relatively subdued in May. Expecta ti on s
ticked up slightly from April, owing to slightly stronger
optimism among services firms, though they were sti l l th e
second-lowest in the past two years as businesses
continued to voice concerns over rising prices, supply
bottlenecks and heightened uncertainty. This was
especially the case in manufacturing, where expectati o ns
turned increasingly pessimistic.
S&P Global Flash Germany Manufacturing PMI

Commenting on the flash PMI data, Phil Smith,
Economics Associate Director at S&P Global Market
Intelligence said:
“A post-lockdown recovery in services activity continues
to provide a strong tailwind for the German economy,
with May’s ‘flash’ PMI data signalling that output levels
remain in growth territory.
“Even manufacturing saw a slightly better performance i n
terms of production levels in May. However, goods
producers are increasingly turning to backlogs of work to
support output as new orders show a sustained decline,
boding ill for growth prospects in the sector if demand for
goods continues to falter.
“Business confidence towards the outlook remains
subdued, with heightened uncertainty, sharply rising
prices and supply chain disruption all starting to impact
demand and representing risks to the outlook in the
goods-producing sector in particular.
“Although the survey’s gauges of business costs and
output prices ticked down from April’s record highs, they
remained historically elevated and pointed to acute
inflationary pressures across the economy, with the high
cost of transportation, energy and commodities in general
continuing to work their way through supply chains.”

-Ends-
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Note to Editors
Final May data are published on 1 June for manufacturing and 3 June for services and composite indicators.
The Germany PMI (Purchasing Managers' Index) is produced by S&P Global and is bas ed o n o ri ginal s ur vey d ata c ollec ted fr om a
representative panel of around 800 companies based in the German manufacturing and service sectors. The flash es ti mate i s bas ed o n
around 85% of total PMI survey responses each month and is designed to provide an accurate advance indication of the final PMI data.
The average differences between the flash and final PMI index values (final minus flash) since comparisons were first available in J anuary
2006 are as follows (differences in absolute terms provide the better indication of true variation while average differences provi de a be tter
indication of any bias):
Index
Composite Output Index 1
Manufacturing PMI 3
Services Business Activity Index 2

Average
difference
0.0
0.0
-0.1

Average difference
in absolute terms
0.4
0.3
0.6

The Purchasing Managers’ Index ® (PMI®) survey methodology has developed an outstanding reputation for providing the most up - to-date
possible indication of what is really happening in the private sector economy by tracking variables such as sales, employment, inventor ies
and prices. The indices are widely used by businesses, governments and economic an al yst s i n fi nanci al i ns titutions to h elp better
understand business conditions and guide corporate and investment strategy. In particular, central banks in many countries (including th e
European Central Bank) use the data to help make interest rate decisions. PMI® surveys are the first indicators of ec o nomi c c ondi tions
published each month and are therefore available well ahead of comparable data produced by government bodies.
S&P Global do not revise underlying survey data after first publication, but seasonal adjustment factors may be revised from time to time as
appropriate which will affect the seasonally adjusted data series. Historical data relating to the underl ying ( u n adj usted) n umber s, fi r st
published seasonally adjusted series and subsequently revised data are available to s ubsc ri bers fr o m S&P G l o bal . Pl ease c o ntac t
economics@ihsmarkit.com.
Notes
1. The Composite Output PMI is a weighted average of the Manufacturing Output Index and the Services Business Activity Index.
2. The Services Business Activity Index is the direct equivalent of the Manufacturing Output Index, based on the survey question “Is the level of business activity at your company higher,
the same or lower than one month ago?”
3. The Manufacturing PMI is a composite index based on a weighted combination of the following five survey variables (weights shown in brackets): new orders (0.3); output (0.25);
employment (0.2); suppliers’ delivery times (0.15); stocks of materials purchased (0.1). The delivery times index is inverted.
4. The Manufacturing Output Index is based on the survey question “Is the level of production/output at your company higher, the same or lower than one month ago?”
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About PMI
Purchasing Managers’ Index® (PMI®) surveys are now available for over 40 countries and also for key regions including the eurozone. They
are the most closely-watched business surveys in the world, favoured by central banks, financial markets and business decision makers for
their ability to provide up-to-date, accurate and often unique monthly indicators of economic trends. To learn more go to
https://ihsmarkit.com/products/pmi.html .
If you prefer not to receive news releases from S&P Global, please contact joanna.vickers@spglobal.com. To read our privacy policy, c l ic k
here.
The intellectual property rights to the data provided herein are owned by or licensed to S&P Global and/or its affiliates. Any unauthorised use, including but not limited to copying,
distributing, transmitting or otherwise of any data appearing is not permitted without S&P Global’s prior consent. S&P Global shall not have any liability, duty or obligation for or relating to
the content or information (“data”) contained herein, any errors, inaccuracies, omissions or delays in the data, or for any actions taken in reliance thereon. In no event shall S&P Global be
liable for any special, incidental, or consequential damages, arising out of the use of the data. Purchasing Managers’ Index® and PMI® are either registered trade marks of Markit
Economics Limited or licensed to Markit Economics Limited and/or its affiliates.
This Content was published by S&P Global Market Intelligence and not by S&P Global Ratings, which is a separately managed division of S&P Global. Reproduction of any information,
data or material, including ratings (“Content”) in any form is prohibited except with the prior written permission of the relevant party. Such party, its affiliates and suppliers (“Content
Providers”) do not guarantee the accuracy, adequacy, completeness, timeliness or availability of any Content and are not responsible for any err ors or omissions (negligent or otherwise),
regardless of the cause, or for the results obtained from the use of such Content. In no event shall Content Providers be liable for any damages, costs, expenses, legal fees, or losses
(including lost income or lost profit and opportunity costs) in connection with any use of the Content.
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