~

@a Ol

-

2023 sl5 5 (allad) < il 0415) 4 Ly 5l a6 i 65y 0715 deludl Jin il lasy

saal PMI™ cil bl 8 jda iss

S&P Global is saxal gl

Ao 22 (B s sina ol ) @ uan (B el 51 p2a s

S&P Global e seadl il jead PMI™ il 5ad) ol e 5

ealall el dia (uend = 5O< liams s Jana

55 4

50

30 4

25 T T T T T T T T T T T
12 "13 "14 "15 "6 17 18 9 20 21 '22 '23

.S&P Global 4 gl <y jiliall ¢l j2a jdige 1 jobiadll
2023 555222 N 12 oo 3l JA S pes o3

- -

o

S&P Global Market & cusbayl oialdl S a3 zHva
24 <Intelligence

s oeh b sisa o e (b AL 6l e Y
S Qg N Q) ety (50 A 5O .0 N (s shase (3o S
U S A& 49 4 Vel e (e s \e Be Al (g g Ao )
o (b A o) pae phse A e el Baaall il
O )8 dasy RN N b B a5 SIS Gkl (M sy
R U P AT L RVt W+ C WA FER LR O

G s Ll e 0S8 adall da a5 )l ol
SIS e G S A8 Q) Ay (b clals A JalN A saal
Cobsy oeh YA ) ek 16 (@ A e (O () gEY) e
S Canal Qamay 7Y o g ) () (oo \aa

e A @ Hhsa) (e 23 Apda ) SISl e e N e @l gt
Bl Lee (@Y e Wl (5 5ia () 8 ) @IS AN A cuaias
U e gt 1 A 5 ) p e oS VY 5 il Al pe el
JEREGEVIVR - RIPEVS ORI PR IRV WO S SRR VR SRR IR A
Ml e A S AN A A

S&P Global 2023 ©

OEaSiY) ad Jala Sy 4!

Al gty
sis (8 Omle e i Le die Y b alias) Ua

ol 8 Ll
A IS il 455 ol ae 5 ,a0 5 30 il il Jara alial)

eV Al & baall Gl jean b baiill gl e palal) g Uil sl Jh
_me\qjgjﬁﬁ‘;;\wsisfa@m\ el pde yige il Cum o G
a8 Lae el ¥ aeay baaal) cldhll 5 ZUBY) (e JS (il 2 el aa
el Nia pliala (Rl ) 5aill 156 22 b 4l s el ) ot ) i3l
e S Camal il Clgila (S8 adicaill T graza Cana) 5 i3 ) 3 sle
A e A Ll Al Al il gl

o (S g J3l) Jare S (ol g ALaA T el 12 ) ol A8 Cana
Jaa Jara

-S&P Global 4 il jas A& (PMI™) (s )l Oy jilall o) jae plie
Aale 5k il oalae) o5 S ja pise 585 - Agans sall ol sall A aliaas 2ay
Oe Bl - Ladill ptiall e alald) pUadll sladl & Jaadill Cog ks Sle ddds
Wy pay Hpally el Gn diady G2 (Ads 50.0) wladl s st
o2 abii 491 ) sle sed 3 Ak 47.8 (e by pilall ol jae dise o)l
CRl a5 2021 bt e e 4l (55t el 2y st el
ele S s

e A Rl 8 a8 il i) e alal) Ul £USY) i
gl CMEe s Sl bgin ool a8 ialll eliach 5l Gy, | suig
Sl Al (A Sl el LUl aaa (alaas) ) cllall (e
e J<a Tl (IS5 T ed 21 4 i) 58 (aliasY) Jane (IS cclld pag
Oe el ey llall SYaee 8 il pal 5 ) s sed by < lal
D) e e (Y g4 (@l Jare S ayaall Jee Y s (aaleds)
el e Ayl LplaBY) o ylall o dadiyal) ) @ i i 2021
ey oy pmdl (1o Aipma el 3 Lol )) S Al iany Cangd 38 ilaguall
comlaall eSaall e G 8 Guad ol of ) 5,1 Al all bl @ L
b A CulS de e sl B e saall il il Cumiail Cua
Leblil a8 badill aitdll jee Galdl) gUadll IS i Cucasd oM Ao
cllls ol WS 6 o8 Ay cle e (e Lgissae XS, (31l
sle e Nie (e Y ara

Gl (e S ) S ) 3l Jae Y15 LY 8 5 paitusall CHLELSY) c
e haall cle @als (sl o Gualall jeall 5 il e Gkl aas

PMI'

by S&P Global



S&P Global e saxal glill jad PMI™ il jiliall o) jaa pdise

Y e St el 85
(oalal) el e aduzl = 50< Lo sa Jre

80 -
70

60 -

40 : : : : : : : . . . .
12 13 14 15 16 17 "18 "9 20 21 '22 '23
.S&P Global J &l iy jilall ¢ jae jise : sladl

Juaiyi

O Wy 1l BN

Gl il eyl ) gl

S&P Global Market Intelligence S&P Global Market Intelligence
+44 7967 447030 :—aia +44 1344 328 099 il

sabrina.mayeen@spglobal.com joe.hayes@spglobal.com

Al ye 2, S&P Global de sasa (a fiaua Cilily Gl s Juadi i€ 13
L 81 cdua sadll dulaw 361 43l katherine.smith@spglobal.com

_;;m}s}ﬂ\au,smus_;\}mgc@u\,@muauss\‘;\aumm)ﬂ
uﬂa;ﬂ\ dAMQA\)Ju\ \}” cw@hﬂaﬂc_\d‘ u.a\;.“ &ugs]\ sz.\.um
Lidala s

D Ay el CUIS 3l e g calls ALl 12 A1 sV A el BT ) el
Jina JS Aoyl sail) Cilad g5 il Admam T yall 8 ASjLial) Jadill el
2012 i el (8 Al e S gty sinse onal 5 3 S

M‘ dm u;.uss\ B )Am Sy JP b JJ\ il & Jui d )Asi 5
u.\ﬂs.\ aJLU )Ja\.\.u Lc}ﬁd.n ‘\)@.u 16 @tﬂd}u‘m ‘;ml L;‘ 443\..4;‘2“ CLuY\
Caral By g Camdl )l Cun ;Gg_ﬂ\ i e sy Jl;.u\ Ol by sidall
cclaiiall jland (50l ) chagd Al YN By sl el 8 adde cuilS Laa
seall e Stmb (Yl s il ihall CullSs gl ) ) el Al eliaei g

el s alidl e Blaall A g3l

S&P Global ¢s 835

SIS 5 e Sall w385 Al 5 Luls e slas SEP Global a2 (SPGI il 52558 ha ) 53 3 3 5) S&P Global
i e WDlee aclua A (a5 AelB (e il )l MA3 (o | 5Sa0) Jin Lin ol 53S0 5 a5 sgmaall i) 390
alai g Banaa U i i ey gill JuSlas e 43l d\ub«éﬁl;g&db&uﬂ\u\}m‘_g*@uyjamM| & leay)
A ) Al a8 (e S g sl e

e Jsla g iSllall g pubaall g AolaiY) i) 5 3 Liland e pemnl Galle 5050 Sl al) (o 2p3all a
lall 8 5510 Sl all 201 iy om0 S s llall 5 e o Sl gl Jl o @ sl 3 Jand
www.spglobal.com .l dal (e asall Jaslaaill e

(PMI) <l idiall g j2a & ydisa oo 3345

o5 Adlaie Iy b Lay Fpeasi ) Ailaia 5 415040 e )JS‘ OV (PMI™) < siiall ol e &) g il )3 Gass

el 52 ALl Ll LS ) 3 i 3 ST (PMI®) s ) o130 Sl 80 Connal 55 "Erozone”
5 yran s A8y g Al 4y 508 O pdise ali o L@quJJ,dw\Jlu\]m"g DA ailiay ALl (31 a5 Ay S all
ihsmarkit.com/products/pmi.html .Asbai¥! Ll

Lol

e 253 Alau¥) A e S&P Global e seae Jd (o« S&P Global ie yeaal (il jad PMI™ i5e dae] o4
paall s Ao Aglls  palall g Uadl) S 5 (e 48,5 400 s paal A A L ikl o) jae ) Al jall i)
Lgiledi Gl cleladl) Jodi | Jaall il ea) & laabiad) e by g olS 300 dlalal) 5 580 aaa 5 cileUadll il
2011 sl b A5V el Al ) iy Gl lansl g &5 5l 5 Alaad) 5 lad s el g aiaadl) A ,al)

R 55 o e ) el R e sl o) ) ey e US (om0 sl 8 L1 o 3500 e
" 253500 (e A sial) Al Gl " e VI iU 4 giall Lol & sene s plsall OLiuY) Ol paate (e jpiie JSU
ey e Gl gl 4 e Allan) 535 ) 55 5O (e o) 61l Cun (100 50 O el £ 515 "5 ppaiall
Lans s 0l pall Jaand iy ol 2ay ale mlissl ) 500“_&5\1\ sel jall

«(30%) 5220l LN AN Gunadl 5 5l Lo i 58 PMI siisa ,(PMI) il il £330 5 (o8 Rt el
5 PMI e s 350 (10%) Sl ) 055505 6(15%) 05l o 31 30 <(20%) s 5 <(25%) oy
(AN S sall Pilas ol 8 s s (sl il v ga 50 S

i 138 5 el Lass DAY Gl 5 (0 Apans sall Jal gall dxal e o5 98 (S0 ¢l aag daulal) Al pall Ul daal e b Y
Lo o Uanal) i) b e

.economics@ihsmarkit.com - Jusi¥l a2 PMI sdi3e 4l )2 uagia o e glaall (o 3 3al

A giual) £

8 ge g0 @lS Al sb UL 0B Sl QA el S Gl Geandl Y B dae e el g ean e aladiul sh e Vs L Al lS,80 i/ 5 S&P Global 4S8 L ) sl bl &y Sall ASL) (B ia pasd 5l Ak U
13 Gl e 33 ela) f oo ol el il o cadall @V i B aae s celasl (g S el 13 3 5,1 (@il ) e gledl ol s ginall Jlas o) 501 i i s5e B S&P Global de sass JeaBi Y5 . S&P Global s disse
s Aasa &y i ciledle 585 of W) (PMI®) 5 Index Managers’ Purchasing™ sy . il 53 ) sl i) alasid e 355 ) Al 5l dha jlall 5l dalall ) a1 e Jlsall e Js ol 3 4 s5e 51 S&P Global Jeaii ¥ 5 sl

e Aail) S 53 i 5 W pasd 5 e Alala 5l Markit Economics Limited

e dss b ("d,u‘n") Cliieatll @l L edl g ol by sl cilaslaa (51 ) sale] Jlad Jeadia JS5 )3 S&P Global 8 ~é s 5 <S&P Global Ratings daul s w15 S&P Global Market Intelligence daul s: s sisall 138 5

i e R

Gk (52 Jaaly) s ol elbaal gl o (s e gl LS cojigi i 4 5 AIG) Sl ABUS  (5 sima (ol 383 (s simall 558 5a") (52 sl 5 Al Anlil) S N 5 il 13 (e Yy nall il (e Gk S 3 ) JSEY)

5 sl 2o (gl (3lats Lesh (Alaad T il ol g L W15 st Jal) (108 ld 3 L) et 5 2 8 gy o) i ) CBISS S1 )l gl (o g penall D1 saY) (o s (sl (5 simall 5 e om0 5 simall V3 plasiial e 45 ial) il e

S&P Global 2023 ©

PMI'

by S&P Global


https://www.spglobal.com/en/privacy/privacy-policy-english
mailto:katherine.smith%40spglobal.com?subject=
mailto:joe.hayes%40spglobal.com%0D?subject=
mailto:joe.hayes%40spglobal.com?subject=
mailto:sabrina.mayeen%40spglobal.com?subject=
mailto:economics%40ihsmarkit.com?subject=
http://www.spglobal.com
http://ihsmarkit.com/products/pmi.html

